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PRESS RELEASE

MONDIAL ASSISTANCE TURNS TO B2C:
ELVIA.IT IS FOUNDED AND TRAVEL INSURANCE BECOMES DO-IT-YOURSELF

Mondial Assistance, international leader in travel assistance and insurance, presents the
new Elvia travel policy, which is underwritten directly by the end user at www.elvia.it

Milan, 27 September 2005 — With the slogan “...finally safe to move!”, Mondial Assistance
presents its first completely do-it-yourself on-line policies to the ltalian market using the
strength of the Elvia name, the historic brand in the travel insurance sector. By connecting to
the website www.elvia.it, the end user has the possibility of directly underwriting, without
going through a broker, the most suitable insurance for his vacation or for his travel needs,
and pay with a credit card.

This is a very important strategic choice for Mondial Assistance, a Company that has always
stayed abreast of economic and worldwide insurance evolution and been an advocate of
continuous innovation in technology and product. Anticipating its official entrance into B2C
commerce, the website www.elvia.it and the sales of the new on-line products were
activated on July 14, 2005 without a formal announcement. The test period, which lasted just
over two months, confirmed the great potential of this new strategy. There were almost 500
on-line insurance contracts underwritten (equivalent to a turnover of more than 70,000 Euro)
even though there had been no type of publicity.

Through the Elvia brand, Mondial Assistance intends to further reinforce its leadership role in
the insurance sector. Elvia has become the benchmark brand for all of the products sold on-
line and accessible to the end user, given the business partnerships between Mondial
Assistance and the international on-line tourism operators (Ryanair, Expedia, Easyjet,
Lastminute.com...).

The Elvia.it policies are not directed solely at tourists that travel abroad, but they make up a
complete range of products that guarantee insurance coverage that is both versatile and
modular. Beginning with the “classic” products, Elvia.it offers E-care that guarantees round-
the-clock assistance for travel within Italy and abroad and covers medical expenses — with
unlimited coverage in USA and Canada. E-all-inclusive adds coverage for accidents in
flight and luggage insurance, while E-fly allows its policy holders to fly serenely. E-business
is for those that travel for work and E-student is dedicated to those who find themselves
abroad for study purposes. E-ski allows one to enjoy holidays in the snow without worry, E-
sea is for boating vacations, and E-move insures those who travel by car.

Mondial Assistance in Italia was founded on January 1, 2002 following the corporate merger of CEA -
Compagnia Europea di Assicurazione into Elvia Italia (historic Company belonging to the RAS
Group). In 2004, the consolidated turnover of Mondial Assistance in ltalia was superior to 95,000,000
Euro. The holding to which it belongs, Mondial Assistance Group (60% RAS, today Allianz SE, and
50% AGF), is headquartered in Paris and is present through its Business Units in 28 countries on five



Y MONDIAL ASSISTANCE

continents. With 7,600 employees, a turnover of 1.1 thousand million Euro in 2004 and more than 250
million clients, Mondial Assistance Group is the international leader in the travel assistance, service
and insurance sectors. Mondial Assistance in Italia has a staff of nearly 330, of which over 165 work
in the Operational Headquarter that supplies services 24 hours a day for 365 days a year. In 2004,
the Operational Headquarter received 570,000 calls and managed over 133,000 cases.
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Cautionary Note Regarding Forward-Looking Statements:

Certain of the statements contained herein may be statements of future expectations and other forward-looking statements
that are based on management's current views and assumptions and involve known and unknown risks and uncertainties
which could cause actual results, performance or events to differ materially from those expressed or implied in such
statements. In addition to statements which are forward-looking by reason of context, the words "may, will, should, expects,
plans, intends, anticipates, believes, estimates, predicts, potential, or continue” and similar expressions identify forward-
looking statements. Actual results, performance or events may differ materially from those in such statements due to,
without limitation, (i) general economic conditions, including in particular economic conditions in the Allianz Group's core
business and core markets, (ii) performance of financial markets, including emerging markets, (iii) the frequency and
severity of insured loss events, (iv) mortality and morbidity levels and trends, (v) persistency levels, (vi) interest rate levels,
(vii) currency exchange rates including the Euro - U.S. Dollar exchange rate, (viii) changing levels of competition, (ix)
changes in laws and regulations, including monetary convergence and the European Monetary Union, (x) changes in the
policies of central banks and/or foreign governments, (xi) the impact of acquisitions (e.g. Dresdner Bank), including related
integration issues, and (xii) general competitive factors, in each case on a local, regional, national and/or global basis. Many
of these factors may be more likely to occur, or more pronounced, as a result of the event on, and following, September 110,
2001.

The matters discussed in this release may also involve risks and uncertainties described from time to time in Allianz AG’s
filings with the U.S. Securities and Exchange Commission. Allianz AG assumes no obligation to update any forward-
looking information contained in this release.



